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Background
Effective immediately, MasterCard is adopting Standards for MasterCard,
Maestro and Cirrus prepaid card programs. These Standards, as provided in
the “Revised Standards” sections below, replace the Policy for Prepaid Card
Programs document. The Standards include:

• Definitions of Electronic Money, Electronic Money Issuer, Electronic Money
Institution, and Prepaid Card Program;

• An expansion of the permissible ownership and control of prepaid card
transaction settlement funds to include third parties that have been
designated by the prepaid card issuer and approved by MasterCard to
hold such funds;

• The grouping of prepaid card programs into three categories—consumer,
commercial, and government prepaid card programs—based on ownership
of the card program funds rather than on which entity funds the card
program; and

• The clarification and enhancement of requirements related to the return of
unspent value and the communication of fees.

Overview of Revised Standards
Please review the revisions to the publications indicated in the table below and
make appropriate plans to support the revised Standards.
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Effective Date Changes to Standards in… Will be Published in…

Immediately MasterCard Rules Definitions

Chapter 6—Special Issuer
Programs

Immediately Maestro Global Rules Definitions

Chapter 5—Special Issuer
Programs

Immediately Cirrus Worldwide Operating
Rules

Definitions

Chapter 5—Special Issuer
Programs

MasterCard will incorporate the revised Standards into a future edition of these
manuals. The manuals are available on MasterCard OnLine® via the Member
Publications product.

Revised Standards—MasterCard Rules
Effective immediately, MasterCard will revise the MasterCard Rules to include
these Standards. Additions to the Standards are underlined. Deletions are
indicated with a strikethrough.

Definitions

Electronic Money

Electronically (including magnetically) accessed monetary value as represented
by a claim on the Electronic Money Issuer which:

a. is issued on receipt of funds for the purpose of making transactions with
payment cards; and

b. accepted by the Electronic Money Issuer or a person other than the
Electronic Money Issuer.

Electronic Money Issuer

An Electronic Money Institution with respect only to its issuing activities.
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Electronic Money Institution

An entity authorized by applicable regulatory authority or other government
entity as an “electronic money institution”, “e-money institution”, “small
electronic money institution”, or any other applicable qualification under
which an entity is authorized to issue or acquire Electronic Money transactions
under applicable law or regulation.

Chapter 6—Special Issuer Programs

6.1 Special Issuer Programs—General Requirements

The Rules set forth in this Chapter 6 apply to Special Issuer Programs that the
Corporation may identify as such from time to time.

6.1.1 Prior Consent of the Corporation

A Member may not conduct a Special Issuer Program without the express
prior written consent of the Corporation and each Member must operate
each Special Issuer Program in accordance with the Standards as may be in
effect at any given time. A Special Issuer Program name and Special Issuer
Program Card design must be reviewed and approved by the Corporation in
accordance with the Standards.

A request for approval must be submitted to the Corporation via the Special
Issuer Program registration process. Registration forms, which are available
to Issuers or their designated agents on MasterCard OnLine, must include a
detailed description of the Card Program.

The remainder of this section is unchanged.

6.6 Prepaid Card Programs

An Issuer of a prepaid Card must comply with Standards applicable to prepaid
Card Programs, as such Standards may be modified from time to time. As of
the date of this publication, such Standards include the document entitled
Policy for Prepaid Card Programs.

A Prepaid Card Program means:

1. A Card account that accesses value maintained by an Issuer or a third party
designated by the Issuer on behalf of the owner of the funds in the Card
account, the value of which shall be fully available to the owner of the
funds in the Card account at all times; or

2. Any other permitted form of Electronic Money.

Typically, and by regulatory requirement in some markets, the funds are
maintained in an omnibus, segregated trust, or pooled account.
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6.6.1 Responsibility for the Prepaid Card Program

The Issuer is responsible for its Prepaid Card Programs, the Prepaid Card
Program funds associated with those Prepaid Card Programs, and for the
actions (or inaction) of any agents it uses in connection with such Prepaid Card
Programs. The Corporation exclusively determines if an Issuer is in compliance
with the foregoing requirements.

6.6.2 Categories of Prepaid Card Programs

The Corporation categorizes Prepaid Card Programs into three categories:
consumer, commercial, and government. The Corporation may adopt
additional and/or review the current categories of Prepaid Card Programs
from time to time in its sole discretion.

6.6.2.1 Consumer Prepaid Card Programs

Consumer Prepaid Card Programs are Prepaid Card Programs in which the
funds may be deposited in the prepaid Card account by the consumer, a
commercial entity and/or a government entity. In the case of Consumer
Prepaid Card Programs, the funds deposited in the prepaid Card account are
owned by the consumer.

6.6.2.2 Commercial Prepaid Card Programs

Commercial Prepaid Card Programs are Prepaid Card Programs in which the
funds are deposited in the prepaid Card account by a commercial entity. In
the case of Commercial Prepaid Card Programs, the funds deposited in the
prepaid Card account may be owned by the commercial entity or by the
consumer or other third party designated by the commercial entity or such
consumer. If the commercial entity permits a consumer to deposit funds in
the prepaid Card account owned by the commercial entity, the Commercial
Prepaid Card Program becomes a Consumer Prepaid Card Program and all
relevant Consumer Prepaid Card Program requirements apply.
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6.6.2.3 Government Prepaid Card Programs

Government Prepaid Card Programs are Prepaid Card Programs in which the
funds are deposited in the prepaid Card account by a government entity.
Government Prepaid Card Programs are designed to deliver government
payments to a person, including, but not limited to, segmented non-taxable
wages, social benefits, pensions and emergency assistance, as governed by
applicable law. In the case of Government Prepaid Card Programs, the funds
deposited in the prepaid Card account may be owned by the government
entity or by the consumer or other third party designated by the government
entity or such consumer. If the government entity permits a consumer to
deposit funds in the prepaid Card account owned by the government entity,
the Government Prepaid Card Program becomes a Consumer Prepaid Card
Program and all relevant Consumer Prepaid Card Program requirements apply.

6.6.3 Return of Unspent Value

Issuers must return any unspent funds in the prepaid Card account to the owner
of that account in compliance with applicable law or regulation. In instances
where applicable law or regulation does not provide time frames concerning
the return of unspent funds, Issuers must comply with the requirements set
forth in this Rule 6.6.3. Subject to applicable law or regulation, an Issuer has no
obligation to return unspent funds in the prepaid Card account if the identity
of the owner of the unspent funds has not been provided to the Issuer.

6.6.3.1 Consumer Prepaid Card Programs

Issuers of Consumer Prepaid Card Programs must provide the consumer with
a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as
to how and when to request the refund of unspent funds and as to any fees
that apply to the Prepaid Card Program. Once the consumer submits a refund
request, the consumer must receive a refund of unspent funds within thirty
calendar days of the date on which the refund request was received by the
Issuer.

6.6.3.2 Commercial Prepaid Card Programs

Issuers of Commercial Prepaid Card Programs must provide the commercial
entity or individual or other third party designated by the commercial entity or
consumer with a minimum of thirty calendar days, or as otherwise approved
by the Corporation, to spend the funds in the prepaid Card account, after
which time the funds may revert to the commercial entity or, as otherwise
agreed between the commercial entity and the Issuer or its agents (if any), to
the Issuer or its agents.
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6.6.3.3 Government Prepaid Card Programs

If the owner of the funds in the prepaid Card account is a government entity,
then the Issuer of the Government Prepaid Card Program must provide the
government entity with a minimum of thirty calendar days, or as otherwise
approved by the Corporation, to spend the funds in the prepaid Card account,
after which time the funds may revert to the government entity or, as otherwise
agreed between the government entity and the Issuer or it agents (if any), to
the Issuer or its agents.

If the owner of the funds in the prepaid Card account is a consumer, then the
Issuer of the Government Prepaid Card Program must provide the consumer
with a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as to
how and when to request the refund of unspent funds and as to any fees that
apply to the Prepaid Card Program.

Once the consumer submits a refund request, the consumer must receive a
refund of unspent funds within thirty calendar days of the date on which the
refund request was received by the Issuer.

6.6.4 Value Loading

Subject to the restrictions set forth below, the maximum load value and load
parameters associated with a prepaid Card account are established by the
Issuer of the Prepaid Card Program and are subject to review and approval by
the Corporation.

For Consumer or Commercial Prepaid Card Programs, the Corporation permits
a maximum load value of USD 5000 or the local currency equivalent per
day. If an Issuer needs to increase the above-referenced maximum daily
amount or otherwise structure the loading of funds into the prepaid Card
account, the Corporation will evaluate the proposed Prepaid Card Program on
a case-by-case basis. However, funds deposited into the prepaid Card account
via Automatic Clearing House (“ACH”), Bankers’ Automated Clearing Services
(“BACS”), Clearing House Automated Payment System (“CHAPS”), or any other
electronically transferred payroll payments may exceed the above-referenced
maximum daily amount.

The Corporation reserves the right to reduce the maximum amount described
above in certain circumstances and/or in connection with certain Prepaid
Card Programs.

Prepaid Card Programs for which the Issuer does not collect, store or otherwise
validate the consumer’s identity are subject to the MasterCard Anonymous
Prepaid Cards Guidelines, available on MasterCard OnLine.
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6.6.5 Communications and Marketing Materials

If an Issuer’s prepaid Cards are intended to be used by Cardholders for
personal, family or household use, then the Issuer must provide Cardholders
with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. If the Issuer’s prepaid
Cards are intended to be used by Cardholder for business use, then the Issuer
must provide the commercial entity or government entity, as the case may
be, with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. Thereafter, the Issuer
must provide the respective Cardholder, commercial entity or government
entity with any amendment or modifications thereto and, in particular, make
clear and conspicuous disclosures with respect to all fees to be incurred by
the Card account holder to obtain, use, reload, maintain and/or cash out the
balance in the prepaid Card account or for any other use, as required by the
Standards and applicable law.

Issuers must submit all communications and marketing materials including,
but not limited to, printed materials and copies or electronic versions of
Web sites and mobile applications, if any, for all Prepaid Card Programs to
the Corporation via e-mail at brand_standards@mastercard.com for review
and approval prior to the launch or subsequent modification of the Prepaid
Card Program and prior to any marketing of the Prepaid Card Program. The
Corporation review is limited to compliance with the Standards for Issuer
communications. Each Issuer is responsible for ensuring that its Prepaid Card
Program communication and marketing materials comply with applicable law
and the Standards. Communication and marketing materials include, but
are not limited to, card carriers, press releases, Web sites, welcome letters,
consumer applications, and terms and conditions.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders that, in the event that
the available amount in the prepaid Card account is less than the purchase
amount, some Merchants may not allow the Cardholder to combine multiple
payment types (such as cash, check or another payment card) to complete the
Transaction. Issuers of prepaid Cards intended to be used by Cardholders
for business use must inform the commercial entity or government entity, as
the case may be, of the foregoing.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders if their prepaid Cards are
linked to a selective authorization Program. Issuers of prepaid Cards intended
to be used by Cardholders for business use must inform the commercial
entity or government entity, as the case may be, of the foregoing. Refer to
the Selective Authorization Communications Policy available on MasterCard
OnLine for additional information.

14
Revised Standards for Prepaid Card Programs

Global Operations Bulletin No. 11, 1 November 2011

©2011 MasterCard. Proprietary. All rights reserved.

Production Review—Due 27 October



6.6.6 Anti-Money Laundering

Issuers of Prepaid Card Programs must do so in compliance with the
MasterCard Anti-Money Laundering Program (the “AML Program”). The AML
Program requires Issuers to have an anti-money laundering compliance
program that, at a minimum, includes policies, procedures, and controls for
customer identification and ongoing due diligence, appropriate limitations
on anonymous activities, suspicious activity monitoring and reporting,
record-keeping procedures, independent controls testing and sanction
screening. Issuers must screen their Cardholders pursuant to the economic and
trade sanctions requirements of the Office of Foreign Assets Control (“OFAC”)
of the U.S. Department of the Treasury.

The Corporation may perform periodic reviews of the Issuer’s anti-money
laundering compliance program to ensure ongoing compliance with the AML
Program. As part of this periodic review, Issuers may be subject to enhanced
due diligence procedures which may include onsite examinations and/or the
use of a third party reviewer.

Any violation of the AML Program and requirements could lead to
noncompliance assessments, immediate Prepaid Card Program or Membership
suspension, and/or termination.

6.6.7 Anonymous Prepaid Card Guidelines

Refer to the MasterCard Anonymous Prepaid Cards Guidelines available on
MasterCard OnLine for additional information regarding anonymous prepaid
card policies.

6.6.8 BINs

Issuers must use a dedicated BIN(s) and associated prepaid product codes in
conjunction with their Prepaid Card Programs.

The remainder of this manual is unchanged.

Revised Standards—Maestro Global Rules
Effective immediately, MasterCard will revise the Maestro Global Rules to
include these Standards. Additions to the Standards are underlined. Deletions
are indicated with a strikethrough.

Revised Standards for Prepaid Card Programs

Global Operations Bulletin No. 11, 1 November 2011 15
©2011 MasterCard. Proprietary. All rights reserved.

Production Review—Due 27 October



Definitions

Electronic Money

Electronically (including magnetically) accessed monetary value as represented
by a claim on the Electronic Money Issuer which:

a. is issued on receipt of funds for the purpose of making transactions with
payment cards; and

b. accepted by the Electronic Money Issuer or a person other than the
Electronic Money Issuer.

Electronic Money Issuer

An Electronic Money Institution with respect only to its issuing activities.

Electronic Money Institution

An entity authorized by applicable regulatory authority or other government
entity as an “electronic money institution”, “e-money institution”, “small
electronic money institution”, or any other applicable qualification under
which an entity is authorized to issue or acquire Electronic Money transactions
under applicable law or regulation.

Chapter 5—Special Issuer Programs

5.1 Applicability of the Standards Special Issuer Programs—General
Requirements

The Rules set forth in this chapter apply to all Affinity/Co-Brand programs
(A/CB programs). An A/CB program involves the placement on Cards of a
trade name, mark, or both, of any entity or group not eligible to become a
Member (the A/CB partner).

The Rules set forth in this Chapter 5 apply to Special Issuer Programs that the
Corporation may identify as such from time to time.

NOTE

Additional regional Rules on this topic appear in Chapter 17, “Europe Region,”
of this rulebook.
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5.1.1 Prior Consent of the Corporation

A Member may not conduct a Special Issuer Program without the express
prior written consent of the Corporation and each Member must operate
each Special Issuer Program in accordance with the Standards as may be in
effect at any given time. A Special Issuer Program name and Special Issuer
Program Card design must be reviewed and approved by the Corporation in
accordance with the Standards.

A request for approval must be submitted to the Corporation via the Special
Issuer Program registration process. Registration forms, which are available
to Issuers or their designated agents on MasterCard OnLine, must include a
detailed description of the Card Program.

5.1.2 Reservation of Rights

The Corporation reserves the right:

1. To approve or reject any Special Issuer Program application; and

2. To require that any previously approved Special Issuer Program be
modified; and

3. To withdraw its approval of any Special Issuer Program and require the
Special Issuer Program to be wound up and terminated.

A Member may request that the Corporation’s Secretary review the rejection or
withdrawal of the approval of a Special Issuer Program by written request to
the Corporation’s Secretary within 30 days of receipt of the notice of rejection
or withdrawal of approval. Any decision by the Corporation’s Secretary with
respect to such termination is final and not appealable.

5.1.3 Cardholder Communication

A Member is required to provide each Cardholder offered a Card to be issued
as part of a Special Issuer Program with the terms and conditions of the Special
Issuer Program.

The Corporation determines whether any Cardholder Communication,
including, by way of example and not limitation, a Solicitation, disclosure
or other information about a Special Issuer Program, is satisfactory and in
compliance with the Standards. As a condition of the commencement or
continuation of a Special Issuer Program, the Member must comply with the
Corporation’s Cardholder Communication requirements.

5.2 Affinity and Co-Brand Card Programs Requirements

The remainder of this section is unchanged.
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5.3 A/CB Communication Standards

The remainder of this section is unchanged.

5.5 A/CB Acceptance Requirements

The remainder of this section is unchanged.

5.7 Compliance with Prepaid Card Programs Requirements

An Issuer of a prepaid Card Program must comply with the terms set forth in
the document entitled, Policy for Prepaid Card Programs, which is located
on MasterCard OnLine.

A Prepaid Card Program means:

1. An Account that accesses value maintained by an Issuer or a third party
designated by the Issuer on behalf of the owner of the funds in the Account,
the value of which shall be fully available to the owner of the funds in the
Account at all times; or

2. Any other permitted form of Electronic Money.

Typically, and by regulatory requirement in some markets, the funds are
maintained in an omnibus, segregated trust, or pooled account.

5.7.1 Responsibility for the Prepaid Card Program

The Issuer is responsible for its Prepaid Card Programs, the Prepaid Card
Program funds associated with those Prepaid Card Programs, and for the
actions (or inaction) of any agents it uses in connection with such Prepaid Card
Programs. The Corporation exclusively determines if an Issuer is in compliance
with the foregoing requirements.

5.7.2 Categories of Prepaid Card Program

The Corporation categorizes Prepaid Card Programs into three categories:
consumer, commercial, and government. The Corporation may adopt
additional and/or review the current categories of Prepaid Card Programs
from time to time in its sole discretion.
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5.7.2.1 Consumer Prepaid Card Programs

Consumer Prepaid Card Programs are Prepaid Card Programs in which the
funds may be deposited in the prepaid Account by the consumer, a commercial
entity and/or a government entity. In the case of Consumer Prepaid Card
Programs, the funds deposited in the prepaid Account are owned by the
consumer.

5.7.2.2 Commercial Prepaid Card Programs

Commercial Prepaid Card Programs are Prepaid Card Programs in which the
funds are deposited in the prepaid Account by a commercial entity. In the case
of Commercial Prepaid Card Programs, the funds deposited in the prepaid
Account may be owned by the commercial entity or by the consumer or other
third party designated by the commercial entity or such consumer. If the
commercial entity permits a consumer to deposit funds in the prepaid Account
owned by the commercial entity, the Commercial Prepaid Card Program
becomes a Consumer Prepaid Card Program and all relevant Consumer Prepaid
Card Program requirements apply.

5.7.2.3 Government Prepaid Card Programs

Government Prepaid Card Programs are Prepaid Card Programs in which
the funds are deposited in the prepaid Account by a government entity.
Government Prepaid Card Programs are designed to deliver government
payments to a person, including, but not limited to, segmented non-taxable
wages, social benefits, pensions and emergency assistance, as governed by
applicable law. In the case of Government Prepaid Card Programs, the funds
deposited in the prepaid Account may be owned by the government entity or
by the consumer or other third party designated by the government entity or
such consumer. If the government entity permits a consumer to deposit funds
in the prepaid Account owned by the government entity, the Government
Prepaid Card Program becomes a Consumer Prepaid Card Program and all
relevant Consumer Prepaid Card Program requirements apply.

5.7.3 Return of Unspent Value

Issuers must return any unspent funds in the prepaid Account to the owner
of that Account in compliance with applicable law or regulation. In instances
where applicable law or regulation does not provide time frames concerning
the return of unspent funds, Issuers must comply with the requirements set
forth in this section 5.7.3. Subject to applicable law or regulation, an Issuer has
no obligation to return unspent funds in the prepaid Account if the identity of
the owner of the unspent funds has not been provided to the Issuer.
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5.7.3.1 Consumer Prepaid Card Programs

Issuers of Consumer Prepaid Card Programs must provide the consumer with
a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as
to how and when to request the refund of unspent funds and as to any fees
that apply to the Prepaid Card Program. Once the consumer submits a refund
request, the consumer must receive a refund of unspent funds within thirty
calendar days of the date on which the refund request was received by the
Issuer.

5.7.3.2 Commercial Prepaid Card Programs

Issuers of Commercial Prepaid Card Programs must provide the commercial
entity or individual or other third party designated by the commercial entity or
consumer with a minimum of thirty calendar days, or as otherwise approved
by the Corporation, to spend the funds in the prepaid Account, after which
time the funds may revert to the commercial entity or, as otherwise agreed
between the commercial entity and the Issuer or its agents (if any), to the
Issuer or its agents.

5.7.3.3 Government Prepaid Card Programs

If the owner of the funds in the prepaid Account is a government entity,
then the Issuer of the Government Prepaid Card Program must provide the
government entity with a minimum of thirty calendar days, or as otherwise
approved by the Corporation, to spend the funds in the prepaid Account, after
which time the funds may revert to the government entity or, as otherwise
agreed between the government entity and the Issuer or it agents (if any), to
the Issuer or its agents.

If the owner of the funds in the prepaid Account is a consumer, then the Issuer
of the Government Prepaid Card Program must provide the consumer with
a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as to
how and when to request the refund of unspent funds and as to any fees that
apply to the Prepaid Card Program.

Once the consumer submits a refund request, the consumer must receive a
refund of unspent funds within thirty calendar days of the date on which the
refund request was received by the Issuer.
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5.7.4 Value Loading

Subject to the restrictions set forth below, the maximum load value and load
parameters associated with a prepaid Account are established by the Issuer
of the Prepaid Card Program and are subject to review and approval by the
Corporation.

For Consumer or Commercial Prepaid Card Programs, the Corporation permits
a maximum load value of USD 5000 or the local currency equivalent per
day. If an Issuer needs to increase the above-referenced maximum daily
amount or otherwise structure the loading of funds into the prepaid Account,
the Corporation will evaluate the proposed Prepaid Card Program on a
case-by-case basis. However, funds deposited into the prepaid Account via
Automatic Clearing House (“ACH”), Bankers’ Automated Clearing Services
(“BACS”), Clearing House Automated Payment System (“CHAPS”), or any other
electronically transferred payroll payments may exceed the above-referenced
maximum daily amount.

The Corporation reserves the right to reduce the maximum amount described
above in certain circumstances and/or in connection with certain Prepaid
Card Programs.

Prepaid Card Programs for which the Issuer does not collect, store or otherwise
validate the consumer’s identity are subject to the Guidelines for Anonymous
Prepaid Card Programs, available on MasterCard OnLine.

5.7.5 5.7.1 Communication Standards and Marketing Materials

All solicitations, applications, advertisements, disclosures, and other material
and information (including Web sites) regarding any prepaid Card Program
(collectively for the purposes of this chapter only, “Solicitations”) must refer
prominently to the offering as a prepaid Card—they may not position the
offering as something other than a prepaid Card—and must be submitted to
the Corporation for review and approval prior to the prepaid Card Program’s
launch and prior to any marketing of the prepaid Card Program.

Any Solicitation regarding any prepaid Card Program must prominently and
integrally feature the Marks and must identify the Issuer.

A Solicitation may not imply or state that anyone other than the Member is the
Issuer of the prepaid Card.

Each Solicitation for a prepaid Card must clearly and conspicuously disclose
and identify all features associated with that prepaid Card Program.
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If an Issuer’s prepaid Cards are intended to be used by Cardholders for
personal, family or household use, then the Issuer must provide Cardholders
with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. If the Issuer’s prepaid
Cards are intended to be used by Cardholder for business use, then the Issuer
must provide the commercial entity or government entity, as the case may
be, with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. Thereafter, the Issuer
must provide the respective Cardholder, commercial entity or government
entity with any amendment or modifications thereto and, in particular, make
clear and conspicuous disclosures with respect to all fees to be incurred by
the prepaid Account holder to obtain, use, reload, maintain and/or cash out
the balance in the prepaid Account or for any other use, as required by the
Standards and applicable law.

Issuers must submit all communications and marketing materials including,
but not limited to, printed materials and copies or electronic versions of
Web sites and mobile applications, if any, for all Prepaid Card Programs to
the Corporation via e-mail at brand_standards@mastercard.com for review
and approval prior to the launch or subsequent modification of the Prepaid
Card Program and prior to any marketing of the Prepaid Card Program. The
Corporation review is limited to compliance with the Standards for Issuer
communications. Each Issuer is responsible for ensuring that its Prepaid Card
Program communication and marketing materials comply with applicable law
and the Standards. Communication and marketing materials include, but
are not limited to, card carriers, press releases, Web sites, welcome letters,
consumer applications, and terms and conditions.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders that, in the event that the
available amount in the prepaid Account is less than the purchase amount,
some Merchants may not allow the Cardholder to combine multiple payment
types (such as cash, check or another payment card) to complete the
Transaction. Issuers of prepaid Cards intended to be used by Cardholders
for business use must inform the commercial entity or government entity, as
the case may be, of the foregoing.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders if their prepaid Cards are
linked to a selective authorization Program. Issuers of prepaid Cards intended
to be used by Cardholders for business use must inform the commercial
entity or government entity, as the case may be, of the foregoing. Refer to
the Selective Authorization Communications Policy available on MasterCard
OnLine for additional information.
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5.7.6 Anti-Money Laundering

Issuers of Prepaid Card Programs must do so in compliance with the
MasterCard Anti-Money Laundering Program (the “AML Program”). The AML
Program requires Issuers to have an anti-money laundering compliance
program that, at a minimum, includes policies, procedures, and controls for
customer identification and ongoing due diligence, appropriate limitations
on anonymous activities, suspicious activity monitoring and reporting,
record-keeping procedures, independent controls testing and sanction
screening. Issuers must screen their Cardholders pursuant to the economic and
trade sanctions requirements of the Office of Foreign Assets Control ("OFAC")
of the U.S. Department of the Treasury.

The Corporation may perform periodic reviews of the Issuer’s anti-money
laundering compliance program to ensure ongoing compliance with the AML
Program. As part of this periodic review, Issuers may be subject to enhanced
due diligence procedures which may include onsite examinations and/or the
use of a third party reviewer.

Any violation of the AML Program and requirements could lead to
noncompliance assessments, immediate Prepaid Card Program or Membership
suspension, and/or termination.

5.7.7 Anonymous Prepaid Card Guidelines

Refer to the Guidelines for Anonymous Prepaid Card Programs available on
MasterCard OnLine for additional information regarding anonymous prepaid
card policies.

5.7.8 BINs

Issuers must use a dedicated BIN(s) and associated prepaid product codes in
conjunction with their Prepaid Card Programs.

Revised Standards—Cirrus Worldwide Operating
Rules
Effective immediately, MasterCard will revise the Cirrus Worldwide Operating
Rules to include these Standards. Additions to the Standards are underlined.
Deletions are indicated with a strikethrough.
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Definitions

Electronic Money

Electronically (including magnetically) accessed monetary value as represented
by a claim on the Electronic Money Issuer which:

a. is issued on receipt of funds for the purpose of making transactions with
payment cards; and

b. accepted by the Electronic Money Issuer or a person other than the
Electronic Money Issuer.

Electronic Money Issuer

An Electronic Money Institution with respect only to its issuing activities.

Electronic Money Institution

An entity authorized by applicable regulatory authority or other government
entity as an “electronic money institution”, “e-money institution”, “small
electronic money institution”, or any other applicable qualification under
which an entity is authorized to issue or acquire Electronic Money transactions
under applicable law or regulation.

Chapter 5—Special Issuer Programs

5.1 Special Issuer Programs—General Requirements

The Rules set forth in this Chapter 5 apply to Special Issuer Programs that the
Corporation may identify as such from time to time.
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5.1.1 Prior Consent of the Corporation

A Member may not conduct a Special Issuer Program without the express
prior written consent of the Corporation and each Member must operate
each Special Issuer Program in accordance with the Standards as may be in
effect at any given time. A Special Issuer Program name and Special Issuer
Program Card design must be reviewed and approved by the Corporation in
accordance with the Standards.

A request for approval must be submitted to the Corporation via the Special
Issuer Program registration process. Registration forms, which are available
to Issuers or their designated agents on MasterCard OnLine, must include a
detailed description of the Card Program.

5.1.2 Reservation of Rights

The Corporation reserves the right:

1. To approve or reject any Special Issuer Program application; and

2. To require that any previously approved Special Issuer Program be
modified; and

3. To withdraw its approval of any Special Issuer Program and require the
Special Issuer Program to be wound up and terminated.

A Member may request that the Corporation’s Secretary review the rejection or
withdrawal of the approval of a Special Issuer Program by written request to
the Corporation’s Secretary within 30 days of receipt of the notice of rejection
or withdrawal of approval. Any decision by the Corporation’s Secretary with
respect to such termination is final and not appealable.

5.1.3 Cardholder Communication

A Member is required to provide each Cardholder offered a Card to be issued
as part of a Special Issuer Program with the terms and conditions of the Special
Issuer Program.

The Corporation determines whether any Cardholder Communication,
including, by way of example and not limitation, a Solicitation, disclosure
or other information about a Special Issuer Program, is satisfactory and in
compliance with the Standards. As a condition of the commencement or
continuation of a Special Issuer Program, the Member must comply with the
Corporation’s Cardholder Communication requirements.
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5.2 5.1 Applicable Rules, Ownership and Control of A/CB Programs
NOTE

Regional rules and information on this topic appear in Chapter 17, “Europe
Region,” of this rulebook.

5.2 Approval for Participation in the Corporation

Special Issuer Programs must receive specific written Corporation approval,
before they have access to the Interchange System.

5.8 Compliance with Prepaid Card Programs Requirements

An Issuer of a prepaid Card Program must comply with the terms set forth in
the document entitled, Policy for Prepaid Card Programs, which is located
on MasterCard OnLine.

A Prepaid Card Program means:

1. An Account that accesses value maintained by an Issuer or a third party
designated by the Issuer on behalf of the owner of the funds in the Account,
the value of which shall be fully available to the owner of the funds in the
Account at all times; or

2. Any other permitted form of Electronic Money.

Typically, and by regulatory requirement in some markets, the funds are
maintained in an omnibus, segregated trust, or pooled account.

5.8.1 Responsibility for the Prepaid Card Program

The Issuer is responsible for its Prepaid Card Programs, the Prepaid Card
Program funds associated with those Prepaid Card Programs, and for the
actions (or inaction) of any agents it uses in connection with such Prepaid Card
Programs. The Corporation exclusively determines if an Issuer is in compliance
with the foregoing requirements.

5.8.2 Categories of Prepaid Card Program

The Corporation categorizes Prepaid Card Programs into three categories:
consumer, commercial, and government. The Corporation may adopt
additional and/or review the current categories of Prepaid Card Programs
from time to time in its sole discretion.

26
Revised Standards for Prepaid Card Programs

Global Operations Bulletin No. 11, 1 November 2011

©2011 MasterCard. Proprietary. All rights reserved.

Production Review—Due 27 October



5.8.2.1 Consumer Prepaid Card Programs

Consumer Prepaid Card Programs are Prepaid Card Programs in which the
funds may be deposited in the prepaid Account by the consumer, a commercial
entity and/or a government entity. In the case of Consumer Prepaid Card
Programs, the funds deposited in the prepaid Account are owned by the
consumer.

5.8.2.2 Commercial Prepaid Card Programs

Commercial Prepaid Card Programs are Prepaid Card Programs in which the
funds are deposited in the prepaid Account by a commercial entity. In the case
of Commercial Prepaid Card Programs, the funds deposited in the prepaid
Account may be owned by the commercial entity or by the consumer or other
third party designated by the commercial entity or such consumer. If the
commercial entity permits a consumer to deposit funds in the prepaid Account
owned by the commercial entity, the Commercial Prepaid Card Program
becomes a Consumer Prepaid Card Program and all relevant Consumer Prepaid
Card Program requirements apply.

5.8.2.3 Government Prepaid Card Programs

Government Prepaid Card Programs are Prepaid Card Programs in which
the funds are deposited in the prepaid Account by a government entity.
Government Prepaid Card Programs are designed to deliver government
payments to a person, including, but not limited to, segmented non-taxable
wages, social benefits, pensions and emergency assistance, as governed by
applicable law. In the case of Government Prepaid Card Programs, the funds
deposited in the prepaid Account may be owned by the government entity or
by the consumer or other third party designated by the government entity or
such consumer. If the government entity permits a consumer to deposit funds
in the prepaid Account owned by the government entity, the Government
Prepaid Card Program becomes a Consumer Prepaid Card Program and all
relevant Consumer Prepaid Card Program requirements apply.

5.8.3 Return of Unspent Value

Issuers must return any unspent funds in the prepaid Account to the owner
of that Account in compliance with applicable law or regulation. In instances
where applicable law or regulation does not provide time frames concerning
the return of unspent funds, Issuers must comply with the requirements set
forth in this section 5.8.3. Subject to applicable law or regulation, an Issuer has
no obligation to return unspent funds in the prepaid Account if the identity of
the owner of the unspent funds has not been provided to the Issuer.
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5.8.3.1 Consumer Prepaid Card Programs

Issuers of Consumer Prepaid Card Programs must provide the consumer with
a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as
to how and when to request the refund of unspent funds and as to any fees
that apply to the Prepaid Card Program. Once the consumer submits a refund
request, the consumer must receive a refund of unspent funds within thirty
calendar days of the date on which the refund request was received by the
Issuer.

5.8.3.2 Commercial Prepaid Card Programs

Issuers of Commercial Prepaid Card Programs must provide the commercial
entity or individual or other third party designated by the commercial entity or
consumer with a minimum of thirty calendar days, or as otherwise approved
by the Corporation, to spend the funds in the prepaid Account, after which
time the funds may revert to the commercial entity or, as otherwise agreed
between the commercial entity and the Issuer or its agents (if any), to the
Issuer or its agents.

5.8.3.3 Government Prepaid Card Programs

If the owner of the funds in the prepaid Account is a government entity,
then the Issuer of the Government Prepaid Card Program must provide the
government entity with a minimum of thirty calendar days, or as otherwise
approved by the Corporation, to spend the funds in the prepaid Account, after
which time the funds may revert to the government entity or, as otherwise
agreed between the government entity and the Issuer or it agents (if any), to
the Issuer or its agents.

If the owner of the funds in the prepaid Account is a consumer, then the Issuer
of the Government Prepaid Card Program must provide the consumer with
a minimum of twelve months from the date of the last value load or thirty
calendar days after the expiration date, whichever comes later, to request the
return of unspent funds, less any applicable fees imposed by the Issuer or any
other lawful offsets. Prominent disclosure must be made to the consumer as to
how and when to request the refund of unspent funds and as to any fees that
apply to the Prepaid Card Program.

Once the consumer submits a refund request, the consumer must receive a
refund of unspent funds within thirty calendar days of the date on which the
refund request was received by the Issuer.
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5.8.4 Value Loading

Subject to the restrictions set forth below, the maximum load value and load
parameters associated with a prepaid Account are established by the Issuer
of the Prepaid Card Program and are subject to review and approval by the
Corporation.

For Consumer or Commercial Prepaid Card Programs, the Corporation permits
a maximum load value of USD 5000 or the local currency equivalent per
day. If an Issuer needs to increase the above-referenced maximum daily
amount or otherwise structure the loading of funds into the prepaid Account,
the Corporation will evaluate the proposed Prepaid Card Program on a
case-by-case basis. However, funds deposited into the prepaid Account via
Automatic Clearing House (“ACH”), Bankers’ Automated Clearing Services
(“BACS”), Clearing House Automated Payment System (“CHAPS”), or any other
electronically transferred payroll payments may exceed the above-referenced
maximum daily amount.

The Corporation reserves the right to reduce the maximum amount described
above in certain circumstances and/or in connection with certain Prepaid
Card Programs.

Prepaid Card Programs for which the Issuer does not collect, store or otherwise
validate the consumer’s identity are subject to the Guidelines for Anonymous
Prepaid Card Programs, available on MasterCard OnLine.

5.8. 1 5 Communications and Marketing Materials Standards

All solicitations, applications, advertisements, disclosures, and other material
and information (including Web sites) regarding any prepaid Card Program
(collectively for the purposes of this chapter only, “Solicitations”) must refer
prominently to the offering as a prepaid Card—they may not position the
offering as something other than a prepaid Card—and must be submitted to
the Corporation for review and approval prior to the prepaid Card Program’s
launch and prior to any marketing of the prepaid Card Program.

Any Solicitation regarding any prepaid Card Program must prominently and
integrally feature the Marks and must identify the Issuer.

A Solicitation may not imply or state that anyone other than the Member is the
Issuer of the prepaid Card.

Each Solicitation for a prepaid Card must clearly and conspicuously disclose
and identify all features associated with that prepaid Card Program.
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If an Issuer’s prepaid Cards are intended to be used by Cardholders for
personal, family or household use, then the Issuer must provide Cardholders
with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. If the Issuer’s prepaid
Cards are intended to be used by Cardholder for business use, then the Issuer
must provide the commercial entity or government entity, as the case may
be, with the terms and conditions of the Prepaid Card Program on or before
any purchase is made or activation fees are incurred. Thereafter, the Issuer
must provide the respective Cardholder, commercial entity or government
entity with any amendment or modifications thereto and, in particular, make
clear and conspicuous disclosures with respect to all fees to be incurred by
the prepaid Account holder to obtain, use, reload, maintain and/or cash out
the balance in the prepaid Account or for any other use, as required by the
Standards and applicable law.

Issuers must submit all communications and marketing materials including,
but not limited to, printed materials and copies or electronic versions of
Web sites and mobile applications, if any, for all Prepaid Card Programs to
the Corporation via e-mail at brand_standards@mastercard.com for review
and approval prior to the launch or subsequent modification of the Prepaid
Card Program and prior to any marketing of the Prepaid Card Program. The
Corporation review is limited to compliance with the Standards for Issuer
communications. Each Issuer is responsible for ensuring that its Prepaid Card
Program communication and marketing materials comply with applicable law
and the Standards. Communication and marketing materials include, but
are not limited to, card carriers, press releases, Web sites, welcome letters,
consumer applications, and terms and conditions.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders that, in the event that the
available amount in the prepaid Account is less than the purchase amount,
some Merchants may not allow the Cardholder to combine multiple payment
types (such as cash, check or another payment card) to complete the
Transaction. Issuers of prepaid Cards intended to be used by Cardholders
for business use must inform the commercial entity or government entity, as
the case may be, of the foregoing.

Issuers of prepaid Cards intended to be used by Cardholders for personal,
family or household use must inform Cardholders if their prepaid Cards are
linked to a selective authorization Program. Issuers of prepaid Cards intended
to be used by Cardholders for business use must inform the commercial
entity or government entity, as the case may be, of the foregoing. Refer to
the Selective Authorization Communications Policy available on MasterCard
OnLine for additional information.
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5.8.6 Anti-Money Laundering

Issuers of Prepaid Card Programs must do so in compliance with the
MasterCard Anti-Money Laundering Program (the “AML Program”). The AML
Program requires Issuers to have an anti-money laundering compliance
program that, at a minimum, includes policies, procedures, and controls for
customer identification and ongoing due diligence, appropriate limitations
on anonymous activities, suspicious activity monitoring and reporting,
record-keeping procedures, independent controls testing and sanction
screening. Issuers must screen their Cardholders pursuant to the economic and
trade sanctions requirements of the Office of Foreign Assets Control (“OFAC”)
of the U.S. Department of the Treasury.

The Corporation may perform periodic reviews of the Issuer’s anti-money
laundering compliance program to ensure ongoing compliance with the AML
Program. As part of this periodic review, Issuers may be subject to enhanced
due diligence procedures which may include onsite examinations and/or the
use of a third party reviewer.

Any violation of the AML Program and requirements could lead to
noncompliance assessments, immediate Prepaid Card Program or Membership
suspension, and/or termination.

5.8.7 Anonymous Prepaid Card Guidelines

Refer to the Guidelines for Anonymous Prepaid Card Programs available on
MasterCard OnLine for additional information regarding anonymous prepaid
card policies.

5.8.8 BINs

Issuers must use a dedicated BIN(s) and associated prepaid product codes in
conjunction with their Prepaid Card Programs.

For More Information
For more information about these Standards, should contact Customer
Operations Services using the Contact Information provide in this bulletin.
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