
Revised Standards for the Merchant
Location, Merchant Disclosure, and
Area of Use
Topic(s): Dual Message System, Merchant, Rules/Standards, Single Message System

Applies to: P Acquirers P Issuers P Processors

Summary: This article announces revisions to the Standards that clarify the
definition of merchant location, modify disclosure requirements,
and streamline the list of exceptions that permit acquirers to
acquire transactions outside of their licensed area of use.

Action Indicator: A Attention warranted

Effective Date: 1 March 2015

Background
MasterCard is updating the Standards regarding merchant location, disclosure
of the merchant’s location and exceptions that permit an acquirer to acquire
card-not-present transactions from a merchant located outside of the acquirer’s
licensed area of use.

• MasterCard Rule 1.7.1 describes certain forms of issuing and acquiring
activity that MasterCard has determined a customer may conduct without
obtaining an extension of the area of use of a license.

– MasterCard is removing Part 5 of MasterCard Rule 1.7.1 to eliminate
redundancy; the described activity is permitted pursuant to a Customer’s
license. An acquirer may only acquire transactions from a merchant
located within the acquirer's area of use; this includes acquiring
transactions initiated by cardholders whose cards are issued outside of
the acquirer's area of use.
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– MasterCard is removing Part 6 of MasterCard Rule 1.7.1 in order to
clarify that for card-not-present transaction acquiring the merchant
must always be located in a country that is within the area of use of the
customer’s license. The only exceptions are when another exception
to the area of use rule applies (for example, airline acquiring under
MasterCard Rule 1.7.1, part 7 or global e-commerce acquiring under
MasterCard Rule 1.7.1, part 8) or, within the Europe region, when the
acquirer is performing central acquiring.

• MasterCard is revising requirements for the disclosure of merchant
name and location. These changes will add greater transparency to the
cardholder experience.

• MasterCard is clarifying the definition of merchant location reinforcing
the acquirer obligation to ensure that the merchant location appearing
in transaction messages is a location from which the merchant conducts
the business described in the Merchant Agreement. In addition, for
purposes of clarity and example, a merchant web address or catalog may
be associated with only one merchant location, a post office box address,
the location where a server is stored, the address of a warehouse having
no business-related functions, and the Uniform Resource Locator (URL) of
a website do not qualify as physical presence for a merchant.

Merchant Location—Examples of Card-Not-Present
Merchant Disclosure
Each of the following examples illustrates an acceptable disclosure of Merchant
Location for a card-not-present merchant:

• This on-line merchant is located in [insert country name].

• This is a [insert country name] retail site.

• This is a [insert country name] retail site, non [insert country name]
cardholders may be subject to international fees.

• Note this is a [insert country name] retail site. Non [insert country name]
cardholders transacting on this site may be subject to additional fees.

Customers may create their own disclosures pursuant to the requirements
outlined in MasterCard Rule 5.6.

Overview of Revised Standards
Please review the revisions to the publication indicated in the table below and
make appropriate plans to support the revised Standards.

Effective Date Changes to Standards in… Will be Published in…

1 February 2015 MasterCard Rules Chapter 1—The License and
Participation

Chapter 5—Acquiring
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MasterCard will incorporate the revised Standards into a future edition of this
manual. The manual is available on MasterCard Connect™ via the Publications
product.

Revised Standards—MasterCard Rules
MasterCard will revise the MasterCard Rules to include these Standards.
Additions to the Standards are underlined. Deletions are indicated with a
strikethrough.

Chapter 1—The License and Participation

1.7 Area of Use

1.7.1 Extending the Area of Use

A Customer must apply to the Corporation for permission to extend the Area
of Use of a License. Such application must be made in the form and include all
information then required by the Corporation. If the application is approved,
the Corporation will amend the License to reflect the change in the Area of Use.

Notwithstanding Rule 1.7, a Customer is not required to apply to extend the
Area of Use of a License to conduct any of the following Activities, subject to
(a) the Corporation’s right to prohibit or restrict or condition any such Activity
and (b) compliance by the Customer with Standards, laws and regulations
applicable to any such Activity:

1. Issue MasterCard, Maestro, or Cirrus Cards outside of the Customer’s Area of
Use, provided that the Customer does not use Solicitations or Solicit outside of
its Area of Use.

2. Issue MasterCard, Maestro, or Cirrus Cards to citizens of any country
within the Customer’s Area of Use, wherever such citizens reside. Any Card
Solicitation, wherever conducted, must be directed only to citizens of countries
within the Customer’s Area of Use.

3. Issue MasterCard Corporate Card® Cards to employees of an entity on
whose behalf the Cards are issued, wherever such employees reside, provided
that the entity is multinational, having a presence and conducting regular
business in more than one country, including at least one country in the
Customer’s Area of Use.

4. Issue MasterCard payroll or incentive Cards to employees of an entity on
whose behalf the Cards are issued, provided that the entity is multinational,
having a presence and conducting regular business in more than one country,
including at least one country in the Customer’s Area of Use, and:
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a. The gross dollar volume (GDV) within a country in a calendar year from
the Customer’s and its Sponsored Affiliates total cross-border issuance for
all payroll and incentive Card Programs for all companies served in that
country does not exceed one percent of that country’s MasterCard GDV in
that calendar year, or

b. If the Customer has a License to issue Cards in a particular country
(Country A) but wishes to issue Cards into Country A from another country
in which the Customer is also licensed (Country B), the Customer’s and
its Sponsored Affiliates’ total cross-border issuance from Country B into
Country A in a calendar year may not exceed:

i. 10 percent of that Customer’s and its Sponsored Affiliates’ total
domestic MasterCard GDV in Country A in that calendar year, or

ii. If greater than the 10 percent described herein, the amount allowed
under the one percent threshold described above.

5. Acquire MasterCard or Maestro Transactions from a Merchant located
in a country within the Customer’s Area of Use, even if such Transactions
are Card-not-present Transactions (for example, mail order, phone order,
e-commerce, and recurring payment Transactions) that the Merchant effects
with Cardholders in countries outside of the Customer’s Area of Use.

6. Acquire MasterCard or Maestro Card-not-present Transactions from a
Merchant located outside of the Customer’s Area of Use, if such Transactions
solely reflect sales to Cardholders residing within the Customer’s Area of Use.

7 5. Acquire MasterCard or Maestro airline Transactions in a country outside of
the Customer’s Area of Use, subject to all of the following requirements:

a. The airline has a meaningful presence in at least one country within the
Area of Use; and

b. The Customer identifies the airline Transactions with an ICA and BIN/IIN
that reflects either the country, or a country within the same Region as the
country, in which the airline ticket office is located; and

c. The Customer authorizes, clears, and settles each Domestic Transaction in
a manner that does not significantly disadvantage an Issuer in the same
country in the judgment of the Corporation.

8 6. Acquire MasterCard e-commerce Transactions from a Merchant located
in a country outside of the Customer’s Area of Use, subject to satisfying all of
the following requirements:
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a. The ICA and BIN/IIN under which MasterCard e-commerce Transactions
are acquired must reflect the country in which the Merchant is located;

b. The Merchant implements MasterCard® SecureCode™; and

c. The Customer authorizes, clears, and settles the Transaction through the
Interchange System; and

d. The Customer authorizes, clears, and settles each Domestic Transaction in
a manner that does not significantly disadvantage an Issuer in the same
country in the judgment of the Corporation; and

e. The Customer, the Merchant, the Third Party Processor (if any), and the
Data Storage Entity (if any) comply with the MasterCard Site Data Protection
Program. The Customer must apply for and receive permission from the
Corporation before acquiring MasterCard e-commerce Transactions under
this Rule 1.7.1, paragraph 8 6.

NOTE

Modifications to this Rule appear in the “Europe Region” and “South
Asia/Middle East/Africa Region” chapters.

Chapter 5—Acquiring

5.6 Disclosure of Merchant Identification and Responsibility for
Transactions Name and Location

An Acquirer must ensure that each of its Merchants prominently and
unequivocally informs clearly discloses to the Cardholder of the identity of the
Merchant at all points of interaction:

1. The name of the Merchant, so that the Cardholder readily can easily
distinguish the Merchant from any other party, such as a supplier of
products or services to the Merchant;

2. The location (physical address) of the Merchant to enable the Cardholder
to easily determine, among other things, whether the Transaction will be
a Domestic Transaction or a Cross-border Transaction. The Merchant
location must be disclosed before the Cardholder is prompted to provide
Card information.
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The Merchant name and location, as disclosed to the Cardholder, must be the
same as what is provided in authorization and clearing Transaction messages.

A Merchant website must:

1. Prominently display the name of the Merchant;

2. Prominently identify the name of the Merchant as displayed on the website
as both the Merchant and as the name that will appear on the Cardholder
statement; and

3. Display Merchant name information as prominently as any other information
depicted on the website, other than images of the products or services being
offered for sale.

A Merchant must ensure that the Cardholder understands that the Merchant is
responsible for the Transaction, including delivery of the products (whether
physical or digital) or provision of the services that are the subject of the
Transaction, and for customer service and dispute resolution, all in accordance
with the terms applicable to the Transaction.

5.7 Responsibility for Transactions

A Merchant must ensure that the Cardholder is easily able to understand that
the Merchant is responsible for the Transaction, including delivery of the goods
(whether physical or digital) or provision of the services that are the subject
of the Transaction, and for customer service and dispute resolution, all in
accordance with the terms applicable to the Transaction.
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5.7 5.8 Transaction Message Data

5.7.5 5.8.5 Merchant Location

Except as otherwise provided in the Standards, a Merchant may accept Cards
only at locations that are within the Acquirer’s Area of Use.

In the absence of persuasive contrary information, a Merchant’s location
generally is deemed to be the address set forth in the Merchant Agreement.
The location of a Merchant conducting e-commerce, mail order, phone order,
or recurring payment Transactions may be determined based in full or in part
on where the entity holds a license, pays taxes, or maintains an address for
purposes of receiving mail. The Acquirer is responsible for verifying that such
address is a location from which the Merchant is conducting the business
described in the Merchant application. When determining a Merchant’s
location, the Acquirer should consider, among other factors, whether the
Merchant (i) holds a business license or is otherwise authorized to conduct the
business; (ii) pay taxes; and (iii) maintains an office or other physical presence
and can receive business-related mail. By way of example and not limitation, a
post office box address, the location at which a server is stored, the address of
a warehouse having no business-related functions, and the Uniform Resource
Locator (URL) of a website do not establish a physical location.

Any disagreement between Customers regarding a Merchant location may be
referred to the Corporation for final resolution. The Corporation has the right,
at any time, to determine a Merchant’s location based upon such information
as may be available.

Questions?
Customers with questions about the information in this article should contact
Customer Operations Services using the Contact Information provided in this
bulletin.
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