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Category: Product 

Subject:  Clarification of general requirements for the determination of Merchant Outlet 
Locations and for disclosure for e-commerce merchants 

  

 
Action required 

Acquirers must ensure that the correct location is assigned to all merchant outlets. The operating 
regulations relating to merchant outlet locations and merchant website disclosures have been clarified 
and are effective from 15 October 2016. 

 
Summary 

Visa has longstanding rules that govern acquirer jurisdiction and merchant location. Effective from 15 
October 2016, Visa will update these rules to clarify location requirements for all merchants, payment 
facilitators and sponsored merchants.  
 
This update is particularly important to ensure that the location of card-absent merchants and merchant 
outlets that are not in a fixed place are accurately determined and disclosed. These changes are intended 
to help merchants: 

• Avoid misrepresenting their location in a manner that could: 

o Confuse or impose incorrect fees on consumers; 

o Lead to inaccurate authorisation decisions; 

o Impose additional risk on participants in the Visa system; and 

• Be consistent with the geographic licensing that clients agree to when participating in the Visa 
payment network. 



 

 

 
Acquirer requirement to assign the correct location 
 
An acquirer must confirm location accuracy as part of its due diligence and assign the correct location to 
its merchant outlets before signing a merchant agreement. Once the acquirer has determined the correct 
merchant location, it may contract only with merchants in jurisdictions where it holds an appropriate Visa 
licence. 
 
Card-present transactions 
 
In general, the location of a merchant outlet for card-present transactions is the physical location where 
the transaction takes place. However, specific rules will apply for a merchant outlet that is not in a fixed 
location:  
 
• The merchant outlet location for an in-transit transaction (e.g., on board a plane) must be one of the 

following:  

o Where the journey began; 

o The destination; or 

o The merchant’s principal place of business; and 

• The merchant outlet location for transactions at other outlets that are not in fixed locations (e.g., a 
traveling salesman) must be either where the sale occurred or the merchant’s principal place of 
business. 

The principal place of business for all merchant outlets is the fixed location where the merchant’s executive 
officers direct, control and coordinate the entity’s activities.  
 
Card-absent transactions 
 
An acquirer of any merchant that conducts card-absent transactions must assign the country of its 
principal place of business as the merchant outlet location. However, acquirers may assign additional 
countries as merchant outlet locations (i.e., in addition to the merchant’s principal place of business), 
depending on the merchant and the type of transactions it conducts, as follows: 
 
• Travel-related merchants: For the purchase of transportation or other travel transactions (e.g., airline, 

passenger railway, cruise line), the acquirer may assign the merchant location as the country where the 
first leg of the journey begins. 

For a lodging merchant, the acquirer may assign the location as the country where the 
accommodation is provided. 



 

 

 
For a car rental, taxi or ride service merchant, the acquirer may assign the location as the country 
where the cardholder rents the vehicle or where the journey originates. 

If a travel agent conducts the transaction, the merchant location is the country of the travel agent. 

• Other merchants: Acquirers of multinational merchants not mentioned above may assign additional 
merchant outlet locations only in countries where the merchant conducts business activities and 
operations directly related to providing the cardholder with goods or services purchased in the specific 
transaction. For an acquirer to assign an additional country to a merchant outlet outside its principal 
place of business, all of the following must be true: 

o The merchant has permanent premises at which its employees or agents conduct business 
activities and operations required to provide the cardholder with the goods or services purchased 
for the transaction. This location must be: 

 The location where the merchant conducts business activities, and not a post office box; mail-
forwarding address; the address of the merchant’s law firm, agent or vendor; or an email 
address; 

 The country where those who are employed and accountable for the development, 
manufacturing, management and sale / distribution of the goods or services purchased in the 
specific transaction; 

o The merchant assesses sales taxes or value-added taxes related on the transaction activity (in 
places where taxes apply); 

o The location is the legal jurisdiction that governs the contractual relationship between the 
merchant and the cardholder. 

A merchant that sells digital goods and qualifies to use Merchant Category Code (MCC) 5815—Digital 
Goods Media: Books, Movies, Music, MCC 5816—Digital Goods: Games, MCC 5817—Digital Goods: 
Applications or MCC 5818—Digital Goods: Large Digital Goods Merchant may be granted additional 
locations after submitting proof of additional relevant business activity to Visa.  

The Appendix contains the updated Visa Merchant Data Standards Manual language on how to satisfy 
this requirement and advance copy of Visa Core Rules. 

• Corporate group as a single entity: The correct merchant outlet location should be determined at 
the merchant’s corporate group level (i.e., as a single entity). This means, for example, that a 
multinational merchant may not claim that a country is a merchant outlet location for card-absent 
transactions solely because a subsidiary is located there (refer to the Appendix for the Visa Merchant 
Data Standards Manual language). Any country assigned to a multinational group must either be the 
principal place of business of the corporate group or qualify as an additional merchant location. 



 

 

Payment facilitator and sponsored merchant location 
 
An acquirer must assign the country of its payment facilitator’s principal place of business as the payment 
facilitator location. An acquirer may assign additional countries if its multinational payment facilitator 
meets all of the following criteria: 
 
• Cardholder correspondence and judicial processes are sent by/delivered to the payment facilitator;  

• The payment facilitator assesses sales taxes on its provision of card acceptance services provided to 
sponsored merchants (in places where taxes apply);  

• The payment facilitator maintains a bank account that receives the proceeds of services provided to 
sponsored merchants; and  

• The payment facilitator is subject to local laws and regulations.  

The acquirer and payment facilitator must accurately determine the location of each sponsored merchant.  
 
Disclosure requirements for electronic commerce merchants 
 
Accurate disclosure of merchant outlet location before the cardholder completes the purchase is 
important for e-commerce transactions as such information may affect fees, taxes and shipping times. 
Accordingly, Visa has strengthened the merchant outlet disclosure requirements on merchant websites, 
which must clearly and prominently display the country of the merchant outlet either: 
 
• On the same screen view as the checkout screen that displays the final transaction amount; or 

• Within the sequence of webpages the cardholder accesses during the checkout process.  

A link to a separate webpage is not allowed.  

The merchant outlet location disclosed to the cardholder must be the location used in the transaction. The 
merchant must also disclose on its website its address for cardholder correspondence.   
 
Merchant location compliance program 
 
Visa is introducing a compliance program to promote accurate assignment of merchant outlet location 
and merchant website disclosure by acquirers. 
 
Visa recommends that acquirers review their merchant portfolios (especially their e-commerce portfolios) 
to conduct appropriate due diligence and to review customer data to determine the correct merchant 
location. Any merchant located outside the acquirer’s jurisdiction must be transitioned to an acquirer 
licensed in the correct country and all transactions must be assigned the merchant location code 
appropriate to transactions initiated at each merchant location. 
 



 

 

Acquirers must also ensure that their e-commerce merchants are correctly and prominently displaying 
merchant location information to the cardholder. 
 
Correct assignment and disclosure of the merchant outlet location is important for cardholders and 
fundamental to preserving transaction integrity in the payment system. Visa is committed to ensuring 
compliance to the rules and taking action against non-compliant acquirers by charging non-compliance 
assessments. Acquirers that are out of compliance with the program after 31 January 2017 will be subject 
to a non-compliance assessment as an egregious violation of the rules, as specified in the table below: 

 

Violation Visa Europe action or fine 

First violation of regulation Warning letter with specific date for 
correction and €50,000 fine (payment of the 
fine shall be suspended until end date for 
correction) 

Second violation of the same regulation in a 
12-month period after notification of first 
violation 

€100,000 

Monthly increase thereafter for non-correction 
of same violation 

€150,000 above previous month’s total 
penalties. For example, month 3=€300,000; 
month 4=€450,000 and so forth 

Eight or more violations of the same 
regulation in a 12-month period after 
notification of first violation 

Visa Europe board discretion 

If the 12-month period is not violation-free 
and the penalties  total €250,000 or more 

Additional penalty equal to all fines levied 
during that 12-month period 

 

Mark Antipof 
Chief Officer Client Engagement 

  



 

 

Appendix  
Visa Europe Operating Regulations - Scheme - Advance Copy 

 
Ref Operating Regulations 

1.  Merchant Outlet  
The Merchant location at which a Transaction is completed.  

2.  Principal Place of Business 
Effective 15 October 2016, the fixed location at which a Merchant’s or Payment Facilitator’s executive 
officers direct, control, and coordinate the entity’s activities. 

3.  Transaction Country 
The country where a Merchant Outlet is located. 

4.  Visa International Operating Regulations  
A Customer must comply with the Visa Inc. Operating Regulations and a Member must comply with 
the Visa Europe Operating Regulations, unless Visa Inc. in respect of Customers and Visa Europe, in 
respect of Members, has specifically granted a variance to that Customer or that Member. 
 
Effective 15 October 2016, a Customer or a Member must ensure that its affiliates, subsidiaries, 
parent companies, agents, Merchants, Sponsored Merchants, and Payment Facilitators comply with the 
applicable provisions of the Visa Inc. Rules and/or of the Visa Europe Operating Regulations in all 
countries in which they are licensed to conduct business. 
 
A Customer or a Member is responsible to Visa for any non-compliance with the Visa Inc. Rules and/or 
the Visa Europe Operating Regulations by any of the Customer’s or Member’s affiliates, subsidiaries, 
parent companies, agents, Merchants, Sponsored Merchants, and Payment Facilitators, in any country 
where non-compliance occurs. 

5.  An Acquirer must not contract with a Merchant in respect of that Merchant’s Merchant Outlets that are 
inside the Territory for Customers and outside the Territory for Members, unless otherwise specified. 

6.  A Merchant or Sponsored Merchant, must deposit all Transaction Receipts in the Transaction Country 
unless either: 
• The Merchant is an International Airline (or an on-board service provider contracted by that airline) 

and its relationship with its Acquirer is maintained in accordance with the provisions of the 
International Airline Program; or 

• The Merchant Outlet is, or is located on the premises of, a military base, embassy, or consulate or 
international governmental organization on foreign territory. Such a Merchant may contract with 
an Acquirer in its home country, the Merchant Outlet country, or both. 

 



 

 

Ref Operating Regulations 

Effective 16 October 2015 through 14 October 2016, if an Airline ticket is sold by a travel agency, 
the Transaction Country is the country in which the travel agency is located. Effective 15 October 
2016, for the purchase of travel or lodging at a travel agency, the Transaction Country is the country in 
which the travel agency is located. 

7.  Assignment of Merchant Outlet Location  
Effective 15 October 2016, an Acquirer must assign the correct location of its Merchant’s Merchant 
Outlet. An Acquirer must not misrepresent or alter, or allow its Merchant or agent to misrepresent or 
alter, a Merchant Outlet location. 
 
For a Transaction in a Card-Present Environment, the Acquirer must assign the following as the 
Merchant Outlet location: 
Table X: Allowed Merchant Outlet Locations for Transactions in a Card-Present Environment 
Transaction Merchant Outlet location for that Transaction must be: 
Transaction at a Merchant Outlet in a 
fixed location 

Location at which the Transaction is completed 

In-Transit Transaction One of the following: 
• The location where the journey originated 
• An interim or the final destination  
• The location of the Merchant’s Principal Place of 

Business 
Transaction at a Merchant Outlet not in 
a fixed location1 

Either: 
• The location at which the Transaction is completed 
• The location of the Merchant’s Principal Place of 

Business 
 
For a Transaction in a Card-Absent Environment, the Acquirer must assign the country of the 
Merchant’s Principal Place of Business2 as the Merchant Outlet location. The Acquirer may assign 
additional Merchant Outlet locations if the Transaction is one of the following: 
Table X: Allowed Additional Merchant Outlet Locations for Transactions in a Card-Absent 
Environment 
Transaction Additional Merchant Outlet location may be: 
Transaction at an Airline,2 passenger 
railway Merchant,2 Cruise Line,2 or 
other travel Merchant2 

The country from which the first leg of the purchased 
travel originates  

Transaction at a Lodging Merchant2  The country in which the Cardholder’s stay occurs  
Transaction at a Car Rental Merchant,2 
taxi Merchant, or ride service Merchant 

The country in which the Cardholder rents the car or the 
journey originates 

Transaction at any other Merchant The country in which all of the following occur, as 
specified in the Merchant Data Standards Manual:3 

• The Merchant has a permanent location at which the 



 

 

Ref Operating Regulations 

Merchant’s employees or agents conduct the business 
activity and operations directly related to the provision 
to the Cardholder of the goods or services purchased 
in the specific Transaction. 

• The Merchant assesses sales taxes on the Transaction 
activity. 

• The location is the legal jurisdiction, for the 
Transaction, that governs the contractual relationship 
between the Merchant and the Cardholder as the 
purchaser of the goods or services.  

 
If Visa disputes a Merchant Outlet location assigned by an Acquirer, the correct location of the 
Merchant Outlet may be determined by Visa in its sole discretion. 

 
1 A location (or locations) at which a Merchant completes Transactions and is not the fixed or 
permanent premises of the Merchant. This does not apply to a mobile Acceptance Device within a 
fixed Merchant Outlet. 
3 For the purchase of travel or lodging at a travel agency, the Merchant Outlet location must be the 
country in which the travel agency is located. 
3 If a Card-Absent Environment Merchant (except a travel/lodging Merchant) qualifies for one or more 
additional Merchant Outlet locations, the Acquirer may assign the location for a Transaction only as 
the location where the underlying business activity occurs for the specific Transaction (either the 
Principal Place of Business or a qualifying additional Merchant Outlet location).  

8.  Financial Responsibility 
An Acquirer must determine that each of its prospective Merchants is capable of satisfying the 
obligations imposed on a Merchant in a Merchant Agreement and that its prospective Merchants are 
financially responsible and that there is no significant derogatory background information about any 
of those Merchants’ principals and, effective 15 October 2016, that the Merchants are not 
misrepresenting their Merchant Outlet locations. The Acquirer should have regard to the following 
information in making this determination:  
• Credit reports;  
• Personal and business financial statements;  
• Income tax returns; and  
• Other information lawfully available to the Acquirer.  

9.  Website Requirements  
An Acquirer soliciting Merchant applications through its website must make it clear that, in the case of 
Visa Inc’s Customers, that they can only solicit Merchants located outside the Territory, and in the case 
of Visa Europe’s Members, that they can only solicit Merchants located inside the Territory. 



 

 

Ref Operating Regulations 

10.  Assignment of Payment Facilitator Location 
Effective 15 October 2016, an Acquirer must assign the correct location of its Payment Facilitator as 
the country of the Payment Facilitator’s Principal Place of Business. 
 
An Acquirer may assign an additional Payment Facilitator location as the country1 where all of the 
following occur: 
• Cardholder correspondence and judicial process are sent by/delivered to the Payment Facilitator.  
• The Payment Facilitator assesses sales taxes on its provision of Card acceptance services to 

Sponsored Merchants. 
• The Payment Facilitator maintains a bank account into which proceeds from the provision of the 

Payment Facilitator’s services to Sponsored Merchants are paid. 
• The Payment Facilitator is subject to local laws and regulations. 
 
1 The Payment Facilitator must contract with an Acquirer in each country and sign applicable Merchant 
Agreements with Sponsored Merchants. 

11.  Merchant Websites 
A Website and/or application operated by a Merchant, Sponsored Merchant, Payment Facilitator, High 
Brand Risk Merchant, High Brand Risk Sponsored Merchant or High Brand Risk Payment Facilitator 
must contain all of the following information:  
• Visa Brand Mark in full color to indicate Visa Card acceptance 
• Complete description of the goods or services offered 
• Return/refund policy 
• Customer service contact, including electronic mail address or telephone number 
• Effective through 14 October 2016, address of the Merchant’s Permanent Establishment (unless, 

for Visa Inc. Merchants, that address is the Merchant’s home address) and disclosure of the 
Merchant Outlet country either:  
o On the same screen view as the checkout screen used to present the final Transaction 

Amount; or  
o Within the sequence of web pages the Cardholder accesses during the checkout process; 

• Effective 15 October 2016, the country of the Merchant Outlet, assigned as specified in Section 
(New), Assignment of Merchant Outlet Location,1,2 clearly and prominently, either: 
o On the same screen view as the checkout screen used to present the final Transaction amount 
o Within the sequence of web pages that the Cardholder accesses during the checkout process 
A link to a separate page does not meet this requirement. 

• Effective 15 October 2016, the address for Cardholder correspondence 
• Transaction Currency 
• Export restrictions (if known) 
• Delivery policy 
• The Merchant’s policy on split shipment of goods, as set out in section [New*424_13*1, Split 

Shipment of Merchandise]  



 

 

Ref Operating Regulations 

• Consumer data privacy policy 
• Security capabilities and policy for transmission of payment card details 
1 A Merchant or Sponsored Merchant that primarily operates from a personal residence is not required 
to provide the residence street address. 
2 A travel agency acting on behalf of another Merchant must display the location of the travel agency. 
If travel or lodging is sold by a travel agency, the Transaction Country is the country in which the travel 
agency is located. 

12.  An Acquirer must include a term in each of its Merchant Agreements that provides that an Electronic 
Commerce Merchant must display the following on the Merchant’s website: 
• A consumer data privacy policy 
• The relevant Merchant’s security capabilities and policy for transmission of payment card details 
•   Address of the Merchant Outlet 

13.  Visa Inc. Transaction 
A Transaction where the Issuer of the Card used is a Customer, and the Merchant Outlet or ATM where 
the Card is used is located outside the Territory.  

14.  Visa Europe Transaction 
A Transaction where the Issuer of the Card used is a Member, and the Merchant Outlet or ATM where 
the Card is used is located in the Territory.  

 
 

Visa Merchant Data Standards - Advance Copy 
 
 

Ref Visa Merchant Data Standards Manual Changes / Visa Europe Merchant Data Standards  

1. Section 2: Merchant Data Requirements 
Determining a Merchant Location 
Each Acquirer must follow Visa’s requirements to accurately determine the location of each merchant 
outlet. The same location must be disclosed to the cardholder at the time of the transaction, be used 
in the authorization request and clearing record, and be accurately reflected in the VisaNet record and 
in fulfilling any merchant reporting requirements.  
 
Card-Present Transactions 
For card-present transactions at a merchant with a fixed location, the acquirer must assign the location 
of the merchant outlet as the location where the transaction took place. 
 
Some merchants do not operate from a fixed location. For an in-transit merchant, particularly a plane 



 

 

Ref Visa Merchant Data Standards Manual Changes / Visa Europe Merchant Data Standards  

or a ship, the place where the transaction took place is not always clear. Accordingly, the rules set out 
a choice of places that the merchant may use as the merchant location for the purposes of Visa 
processing. For other such merchants (such as a merchant that travels between different locations), the 
location must be either the location where the transaction takes place, or the merchant’s principal 
place of business (the fixed location where a merchant’s executive officers direct, control, and 
coordinate the entity’s activities). 
 
Only the type of merchant outlet, and not the acceptance device/terminal type, is relevant in 
determining whether a merchant is or is not in a fixed location. For example, an electronics merchant 
may use mPOS devices inside its store. The store is a fixed location, so the merchant location must be 
the address of that store. 
 
Card-Absent Transactions 
The location of a card-absent transaction takes into account additional factors. The cardholder is not 
present at the merchant outlet when the transaction takes place, and the activities needed to complete 
the transaction may occur in different locations, perhaps in different countries. 
 
The acquirer of a card-absent merchant must assign as the merchant outlet location the country in 
which the merchant’s principal place of business (the fixed location where a merchant’s executive 
officers direct, control, and coordinate the entity’s strategy, operations, and activities ) is located.1 A 
merchant may have only one principal place of business for it and its direct subsidiaries.  
 
In the case of a corporate group, the merchant location is determined at the corporate group level (i.e., 
as a single entity). For example, this means that a multinational merchant must use its principal place 
of business as the merchant location, and may not use the country of a subsidiary unless that country 
qualifies as an additional merchant location.  
 
The merchant may also use outlets in addition to its principal place of business, if it meets either of the 
following criteria: 

• The merchant conducts the business activity and operations directly related to the provision of 
the purchased goods or services to the cardholder at that location. To assign an additional 
country to a merchant in this situation for the purpose of a Visa transaction, the acquirer must 
ensure that the merchant meets all of the following criteria: 
o The merchant has a permanent location at which the merchant’s employees or agents 

conduct the business activity and operations required to provide the cardholder with the 
goods or services purchased in the specific transaction. This location must be both: 
 The actual location where the merchant conducts business activities (not a post 

office box, a mail-forwarding address, the address of the merchant’s law firm, agent, 
or vendor, or an email address) 

 The country in which those accountable for the development, manufacture, 
management, and sale/distribution of the goods or services purchased in the 



 

 

Ref Visa Merchant Data Standards Manual Changes / Visa Europe Merchant Data Standards  

specific transaction work 
o The merchant assesses sales taxes on the transaction activity. Such taxes must be assessed 

on the total amount of the sale of the goods or services. 
o The location is the legal jurisdiction, for the transaction, that governs the contractual 

relationship between the merchant and the purchaser of the goods or services (the 
cardholder).  

For clarity, if a card-absent merchant (except a travel/lodging merchant; see below) qualifies for 
one or more additional merchant outlet locations, it may assign the location for a transaction 
only as the location where the underlying business activity occurs for that specific transaction. 

• The merchant is a travel/lodging merchant, and a travel agent does not conduct the transaction. 
The additional location may be one of the following: 

o For airlines, passenger railways, cruise lines, and other travel merchants, the country from 
which the first leg of travel originates 

o For lodging merchants, the country in which the stay occurs  
o For car/vehicle rental merchants, the country in which the vehicle is rented  
o For taxi/ride services, the country in which the journey originates 

 
Acquirers of digital goods merchants that qualify for MCCs 5815, 5816, 5817, or 5818 may be granted 
additional locations after submitting proof of additional relevant business activity to Visa (including, 
but not limited to, the location of servers). 
 

1 The exception to this is when a travel agent is used to purchase travel or lodging; in this case, the 
merchant outlet location is the country in which the travel agent is located (regardless of whether the 
merchant is the travel agent or the travel merchant). 
 
Accurate Disclosure  
A card-absent merchant must disclose the location of the transaction to the cardholder at the time of 
the transaction. An e-commerce merchant must prominently display the merchant outlet country to 
the cardholder on the same screen as the check-out screen or on a page immediately prior to the 
check-out screen. It must not be contained only via a hyperlink. 
 
Other Location-Related Requirements 
Acquirers are responsible for ensuring their merchants / sponsored merchants undergo an adequate 
due diligence review to establish the proper merchant outlet location.  
 
Visa reserves the right to dispute merchant locations and make a final determination based on the 
criteria set out in the Visa Core Rules and Visa Product and Service Rules or any other information 
available to Visa. 
 
Acquirers must ensure that the merchants they sign are legitimately located in their country of 
domicile. Acquirers of card-absent merchants should look at additional factors (for which a merchant 



 

 

Ref Visa Merchant Data Standards Manual Changes / Visa Europe Merchant Data Standards  

would already have needed to demonstrate to carry out the business activity that enabled the sale) to 
validate that the merchant location is genuine, including: 
• The country in which those accountable for the development, management, and delivery of the 

goods or services work 
• Any other country of domicile claimed by the merchant / sponsored merchant 
• The country of domicile for the merchant / sponsored merchant’s agent or payment facilitator 
• The country most connected to the merchant / sponsored merchant’s website, marketing material 

and transaction activity with reference to: 
o The currency selected to settle transactions 
o The language used to explain the terms and conditions 
o The percentage of international transactions 

• The country of the tax authority in which the merchant assesses sales taxes 
• The legal jurisdiction of any laws to which the merchant is subject 
• The fixed address where the merchant’s executive officers direct, control, and coordinate the 

entity’s strategy, operations, and activities, or of operational facilities where the merchant’s core 
business processes are managed (for example: product development and management, research 
and development, accounting, finance, human resources, information technology) 

• The location of customer support facilities where orders are taken/processed and 
inquiries/complaints are processed  

 
Compliance 
Acquirers that fail to assign the proper merchant outlet location remain responsible for any costs 
incurred by Visa to ensure compliance with the Visa Core Rules and Visa Product and Service Rules. 
Acquirers or agents that facilitate the improper assignment of merchant outlet locations will be subject 
to the imposition of corporate risk reduction measures, which may include termination of related 
merchants and agents and the imposition of non-compliance assessments. Visa may hold accountable 
any member in any jurisdiction for any of the member’s affiliates, subsidiaries, parent companies, 
agents, merchants, sponsored merchants, and payment facilitators that acquire a merchant with an 
improperly assigned merchant outlet location. 
 
The Rules in Action: Examples 
Example 1 
A cardholder makes a purchase on board a ferry traveling between Singapore and Malaysia. There is 
no need to determine in which country’s territory the vessel is travelling at the time of the transaction. 
Under the Visa requirements, the merchant outlet is an in-transit merchant outlet, and the merchant 
may choose the country where the trip commenced (Singapore), the destination (Malaysia), or the 
merchant’s principal place of business. 
Example 2 
A cardholder purchases an air ticket online from the airline website for travel from the USA to Japan. 
The airline is a US airline. In this case, the merchant outlet location must be the USA, as it is both the 
principal place of business for the airline and the place the journey begins. 



 

 

Ref Visa Merchant Data Standards Manual Changes / Visa Europe Merchant Data Standards  

Example 3 
A cardholder purchases an air ticket online from the airline website for travel from Japan to the USA. 
The airline is a Singaporean airline. In this case, the merchant may choose the merchant’s principal 
place of business (Singapore) or the place the journey begins (Japan). 
Example 4 
A cardholder purchases an air ticket from a Canadian travel agent for a flight between Australia and 
South Africa. The airline is an Australian airline, and the merchant name in the transaction record is 
that of the airline. The merchant location is Canada, as that is the country of the travel agent. 
Example 5 
A merchant headquartered in the USA hires drivers in Uzbekistan to carry Visa cardholders, competing 
against taxis. Cards are lodged with the merchant’s app and payment is made as a card-absent 
payment. The merchant outlet location must be the USA, which is the merchant’s principal place of 
business, or Uzbekistan, which is the location where the ride began. 
Example 6 
A merchant using MCC 5817 or 5818 sells software, downloaded through its website. The merchant’s 
principals work and reside in Manila. Unless Visa approves an exception, the merchant must use the 
Philippines as its merchant outlet location, because that is the merchant’s principal place of business. 
The same company has a regional hub in Singapore and a call center in Brazil. Both the Singapore and 
Brazil offices assess sales taxes on software sold. The Singapore office also has people who control the 
pricing and the product design for sales in Asia, and the jurisdiction for the customer contract is 
Singapore. The merchant may use Singapore as an additional merchant location to sell the goods 
priced and designed there. Unless Visa approves an exception, Brazil does not qualify as a merchant 
location, because the employees there do not manage the development, pricing, and sale of the goods 
sold in the specific transaction.  
Example 7 
A merchant sells shoes online to consumers all over the world. The merchant’s executive officers work 
and reside in the UK. The merchant must use the UK as the merchant location, because it is the 
merchant’s principal place of business. The same merchant has a regional hub in Brazil for all of its 
Latin America operations, and has a local management team and call center staff, determines pricing, 
determines marketing strategy and conducts marketing campaigns, ships merchandise from a 
warehouse to all of Latin America, and assesses sales taxes based on Brazilian law. The merchant may 
claim Brazil as an additional merchant location, because business activity is occurring in Brazil. 
Furthermore, because the business activity is occurring in Brazil for all of its Latin America activity, the 
merchant may use Brazil as an additional merchant location for all countries in Latin America. 

 


